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Business and charity don't seem 
to have much in common. The 
former is aimed at creating 
wealth and resources for oneself, 
while the latter is aimed at 
creating wealth and resources for 
others. 

But what if you could meld the 
two together for the betterment 
of all?

This is the idea behind digital 
marketing 
company, Digital 
Butter, founded 
by couple Robyn 
Mays and Richard 
Eltringham 
from Fourways 
Gardens. 

The two Tuks 
graduates had 
always had a 
deep passion for 
volunteering their 
time and energy to 
the less fortunate 
but struggled to 
figure out how to 
fund their charity 
efforts. 

At the end of 
last year, the 
pair figured out 
a solution to 
their problem – 
they would use 
the marketing 
skills (such as 
fundraising, 
graphic design, 
social media 
management 
and business 
management) 
they learned at 
university to help those in need.

"Originally we wanted to 
do some marketing work on a 
freelance basis for a bit in order 
to raise money, and then use that 
money to volunteer full-time for 
a few months," explained Mays. 
"Volunteering is absolutely our 
passion as it is super rewarding."

Eltringham, a matriculant from 
Dainfern College, added, "But 
soon we realised that freelancing 
didn't work because you needed 
to have existing clients," 

"So we founded our business 
in November 2017 where we run 
a business [in a more traditional 

sense] while consulting for non-
profit organisations (NPOs) for 
free."

The idea split the difference 
between the two desires – on one 
hand, the company could be as 
reliable as a regular business and 
something clients could depend 
on, while on the other Mays and 
Eltringham still have the time 
and resources to help people and 
organisations who desperately 
need a helping hand.

The help they offer is also 

different from other, more 
common types of volunteering 
in that it teaches vital skills to 
organisations which might not 
otherwise have the opportunity 
to learn them.

"Things like social media," 
elaborated Mays. 

"Organisations aren't getting 
the reach and support they need 
because they don't know how 
important it is to engage with 
people on Facebook. Whereas 
because we're able to look at 
the analytics [behind online 
presence], we can help them 
realise how important things like 

that are to their success."
Since its founding, Digital 

Butter has worked with between 
10 and 15 NPOs on issues such 
as fundraising, connecting to the 
right platforms to spread their 
message and taught valuable 
social media and other skills 
which the organisation will 
retain even when Mays and 
Eltringham move on to their next 
project. 

"We're particularly concerned 
with working with NPOs 

which are themselves 
sustainable, and also 
we want to implement 
skills and systems 
which the organisation 
can carry on with once 
we leave."

And it seems to 
be working. James 
Urdang of NPO 
Education Africa, 
which runs educational 
upliftment programmes 
for underprivileged 
communities across 
the country, says he 
can already see the 
difference after only 
working with Digital 
Butter for a few months

"Education Africa's 
social media needed 
much work," Urdang 
told the Fourways 
Review. 

"However, we did 
not have the resources 
or skills to improve 
it. Robyn Mays and 
Richard Eltringham 
from Digital Butter 
were recommended 
to us and came to our 
rescue.

"They have developed a 
social media and crowdfunding 
campaign for us, which, in a 
very short period, has already 
started to create so much more 
awareness of our work and 
a much-needed new revenue 
stream for Education Africa, 
which we are extremely grateful 
for."

As time goes on, the founders 
of Digital Butter will focus on 
building their business further 
and engaging with NPOs 
across South Africa. They also 
encourage people to do their 
best for those in need – even just 
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Ordinary community members do extraordinary things

They’re in the business of helping people

Richard Eltringham completed his matric at Dainfern 
College and started Digital Butter with his girlfriend Robyn 
Mays. Photo: Digital Butter

EXCLUSIVE 
TO PRINT

engaging with your favourite 
charity on social media can 
make a difference.

"NPOs are also welcome to 
reach out to us if they need our 
help, they can email us, visit our 

website or even reach out on 
social media."
Details: Digital Butter www.
digitalbutter.co.za; info@
digitalbutter.co.za or the Digital 
Butter Facebook page.

Co-founder of Digital Butter, Robyn 
Mays has always been passionate about 
volunteering. Photo: Digital Butter
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LOAD YOUR DISCOUNTS 
VIA THE APP OR KIOSK

S 

 30 OCTOBER - 4 NOVEMBER 2018

PRICES VALID 30 OCTOBER - 4 NOVEMBER 2018 AT PICK N PAY LIQUOR STORES ONLY
Buy-aid cards not accepted at the following stores: Vanderhof, Northmead, Rosettenville, Elspark, Hoedspruit, Stanger, North Beach, Strand Street and Sharon Park. Promotional stocks are limited.
Prices include VAT, where applicable. Smart Shopper terms and conditions apply. No traders. E&OE. Selected products may not be available at all stores. Selected products have been styled for photography.
Visit www.picknpay.co.za, or call 0800 11 22 88. Cellphone rates apply. 

R139
SAVE R10

Gordon’s London 
Dry Gin 750ml

WAS R149

R149
SAVE R10

Richelieu Brandy 
750ml

WAS R159
R169

SAVE R15
Scottish Leader 
Whisky 750ml

WAS R184

R129
SAVE R15

Klipdrift Export 
Brandy 750ml

WAS R144
R169

SAVE R15
Three Ships Select 
5-Year-Old Whisky 
750ml

WAS R184

*2017 Reputation Institute stu
dy

ORES ONLY

R75
SAVE R14

Hunter’s Dry or 
Gold Twister 
6 x 440ml Each

WAS R89

OAD YYOUOUUOURRRR DDIDIDISSCOUNTSS

R95
SAVE R24

Savanna Dry or 
Loco 6 x 500ml 
Each

WAS R119


